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All questions regarding this Corporate Sustainability Report 
or the sustainability practices at Pattison Sign Group can be 
directed to: 

Jacque Duguay, P.Eng.
Vice President Customer Experience & Legal Services 

Pattison Sign Group
555 Ellesmere Road
Toronto, Ontario M1R 4E8
Canada

Toll Free: (866) 635-1110 (x. 2426)
Tel. (Direct): (647) 793-8692
jduguay@pattisonsign.com
www.pattisonsign.com
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SCOPE OF THE REPORT

STATEMENT FROM  
THE ASSURANCE  
PROVIDER

Dr. Yves Gagnon, Professor of Engineering and former 
Research Chair in Sustainable Development at the Université 
de Moncton, is an external Sustainable Development 
Advisor to Pattison Sign Group.  He acted as an external 
assurance provider in the preparation of this report.

The external assurance provider supported Pattison Sign 
Group with its review of the GRI G4 Guidelines, the selection 
of the Material Aspects for the company, and the content 
and materiality of the report.  This review included interviews 
with PSG management and staff; discussion of management 
systems and internal processes used to generate and report 
on data; document review on a sample basis; some site visits; 
and, assessment of the information provided for reliability, 
clarity, balance, comparability, accuracy and timeliness.  
Nothing has come to the attention of the external assurance 
provider that causes him to believe that the report's content 
is not, in all material respects, presented fairly in accordance 
with the GRI G4 Guidelines. 

All dollar values in this report are Canadian dollars. 

Pattison Sign Group (PSG) is proud to present its third 
Corporate Sustainability Report (CSR).

This report contains Standard Disclosures from the Global 
Reporting Initiative (GRI) Sustainability Reporting Guidelines 
(G4).  A list of the GRI Standard Disclosures and their location 
in this report is provided at the end of the report.  The period 
covered by this report corresponds to the calendar years of 
2014, 2015 and 2016. 

In-line with our two previous CSR, published in 2011 and 
2013, this report was prepared with the active involvement 
of internal PSG personnel, with the support of an external 
advisor. 
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mESSAGE FROm THE CHAIRmAN

‟
This Third CorporaTe susTainabiliTy 
reporT is a demonsTraTion of our 
CommiTmenT To run our operaTions 
wiTh The long Term in mind.”

Jim paTTison, vanCouver

The results we achieve are due to a focus on the long term 
development of the company, and with the commitment 
and dedication of our employees.  This is accomplished 
through teamwork, trust, integrity, creativity, and a commit-
ment to sustainable development.

I want to thank all of our team members at Pattison Sign 
Group for your service to the company and the priority you 
give our customers.

Jim Pattison
Chief Executive Officer & Chairman
The Jim Pattison Group

The world we live in is in constant transformation.  Within The 
Jim Pattison Group, Pattison Sign Group has demonstrated 
its foresight in engaging in sustainable development 
initiatives, while continuing to have good financial results.  
This third Corporate Sustainability Report is a demonstration 
of our commitment to run our operations with the long 
term in mind.

We continue to concentrate on the key business principles 
that have helped us grow – the importance of honesty and 
integrity, our commitment to the long term in everything 
we do, and our focus on the importance of customer 
satisfaction.
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mESSAGE FROm THE PRESIdENT 

‟
our Company has Taken a signifiCanT 
sTep on iTs Journey To susTainable 
developmenT.”

don belanger, edmundsTon

PSG’s goal is simple yet consistent – total customer 
satisfaction.  Cutting-edge technology and equipment, 
efficient processes and, most importantly, a dedicated and 
talented team of professionals ensure that we achieve this 
goal.  Our major strength is the quality of our employees, 
their teamwork and their continuous focus on the highest 
level of professionalism and integrity.

While our employees continue to provide superior quality 
products and services to our growing and diverse customer 
base of internationally recognized brands, our employees 
have also recently delivered iconic products that will have 
lasting heritage value.  Raising a sign of the IOC Olympic 
Rings on the Canadian Olympic House in Montreal, and 
the refurbishment project of the iconic Tennessee Theater 
marquee and sign in Knoxville, are showcases of our 
employees’ talent.

At Pattison Sign Group, we take sustainability seriously.  We 
are committed to making all possible efforts to contribute 
in building a sustainable world for us and for future 
generations.

Don Belanger
President
Pattison Sign Group

We are pleased to present our third Corporate Sustainability 
Report.  Covering the calendar years of 2014-16, this report 
was prepared by our Green Team, composed of employees 
from all levels of the company, and covering all units of 
Pattison Sign Group.

During this reporting period, our company has taken a 
significant step on its Journey to Sustainable Development.  
In our most recent strategic planning exercise, we have 
introduced a specific objective, out of five corporate 
objectives, of “sustainability commitments for our custo-
mers, our employees and our other stakeholders”; and  
we have made Sustainable Development one of the five 
Core Values of the company.

This is the first time that one of our corporate strategic 
directions is specifically based on sustainable development 
issues, on which the success of the Executive Team will be 
measured.  Along with the traditional metrics of financial 
results and productivity, we have incorporated sustainability 
performance indicators into our management dashboard.  
Bringing accountability of this level is a significant step for a 
sustainable company.
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mESSAGE FROm THE vP  
CUSTOmER ExPERIENCE & lEGAl SERvICES

‟
CorporaTe susTainabiliTy  
is now parT of The managemenT 
dashboard of paTTison sign group.”

JaCque duguay, ToronTo

Also, we have recently restructured the company along 
functional lines, rather than regional divisions.  In addition, we 
have implemented a new enterprise resource planning (ERP) 
business process management system that will position the 
company for continued growth and further success.

This transition has induced significant changes within 
the company.  In this context, while we are committed to 
publish a CSR every two years, we have made the decision 
to exceptionally include a third year in this CSR. 

As we move forward, we will further engage with our 
stakeholders to assess and adjust our areas of focus in 
regards to sustainability issues.  In the next reporting period, 
with our Company Green Team, assisted by the Local Green 
Teams, we will enhance the dialogue with our stakeholders, 
notably to better identify the GRI materiality aspects that are 
important to them. 

Working with our employees, our customers and other 
stakeholders, we look forward to continuing to enhance our 
actions of integrating sustainable development principles in 
our operations.

Jacque Duguay
Vice President Customer Experience & Legal Services
Pattison Sign Group

Pattison Sign Group is committed to conducting business 
in a sustainable manner to help ensure future generations 
inherit a better world.

Since embarking on our Journey to Sustainable Development, 
PSG has voluntarily published two Corporate Sustainability 
Reports (CSR), in 2011 and 2013, under the G3 Framework 
of the Global Reporting Initiative (GRI).  We are proud to 
publish our third CSR, covering the years 2014-16, prepared 
using the GRI G4 Guidelines. 

This report contains Standard Disclosures from the GRI 
Sustainability Reporting Guidelines (G4).  The material 
aspects that reflect our organization’s significant economic, 
environmental and social impacts on which we report have 
been identified in previous CSRs, and we report on at least 
one GRI Indicators related to each of these material aspects, 
along with the necessary Disclosures on Management 
Approach.

Corporate Sustainability is now part of the management 
dashboard of PSG.  Not only do we need to report on 
sustainability issues, our performance in this regards is now 
measured with specific Key Performance Indicators.
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Whether it’s an international rebranding program or a one-
of-a-kind retail project, PSG offers a complete range of 
innovative branding solutions.  Specializing in design, site 
development, facility branding and manufacturing, PSG 
also supports its customers with innovative leasing and 
maintenance programs; we currently have over 20,000 signs 
that we lease and maintain.

Pattison Sign Group is constantly evolving to better support 
our customer needs.  In addition to innovative exterior 
signage programs, PSG has integrated interior décor, digital 
signage, LED lot-lighting and facility branding into our 
lineup of products and services.

Capitalizing on our robust infrastructure, which includes 
four owned manufacturing facilities and a network of 
strategic manufacturing and installation partners across 
North America, our flexible systems can shift manufacturing 
between plants based upon customer site location, product 
type, and specific customer requirements. 

Our cutting-edge, web based project management system, 
ePattison™, is an accessible and customizable online 
reporting program that allows customers and their project 
management teams to track jobs, manage inventory, and 
view photos 24/7, from anywhere in the world.

PSG is a wholly-owned division of Jim Pattison Industries Ltd, 
which is part of The Jim Pattison Group, a 100% privately-
owned Canadian-based holding company.  All financial 
information in this CSR only concern PSG. 

Pattison Sign Group (PSG) is one of the largest full-service 
signage and visual communication companies in the world.  
With roots dating back to 1904, our vision is to be the 
leader in fulfilling our customers’ brand.  We achieve this by 
being committed to provide our customers with innovative 
branding products and services of the highest quality 
through the experience and creativity of our people and our 
pledge to sustainable development. 

The main activities of PSG are the design, manufacture and 
marketing of a complete range of visual communication 
products and services.  Our line of products includes 
illuminated and non-illuminated signs, LED illumination, 
LED electronic displays and communication systems, 
highway spectaculars, awnings, canopies, billboards, menu 
boards, interior signage, LED lot-lighting, and various on-
premise advertising identification signs.  In addition, our 
services help our customers achieve their physical branding 
strategies by offering design translation into cost-effective 
products, site development, facility branding, leasing 
solutions and sign maintenance.

With over 825 dedicated employees, four state-of-the-
art manufacturing facilities and multiple Sales Offices, 
PSG meets the diverse needs of its customers’ exterior 
and interior branding programs.  PSG’s employees design, 
engineer, test, prototype, retest and manufacture products 
to exacting and rigorous standards that ensure top quality 
and consistent results.

PATTISON 
SIGN GROUP
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This led to a transfer of 18 positions from Penticton to 
Toronto where a larger support structure exists for our front 
line personnel.  This move has allowed us to increase the 
productivity at this plant, thus  improving results allowing 
the plant to thrive, strengthening its future. 

No other material changes in regard to the size of 
the corporation, its structure and its ownership were 
experienced during the reporting period. 

During the reporting period, we have made relatively minor 
adjustments to our Sales Offices, strategically located to 
efficiently serve our customers across North America.  While 
we have made a few adjustments in the number of home 
offices with one individual sales person, the number of Sales 
Offices has remained at 12.

Also, during the reporting period, we have recently 
restructured the company along functional lines, rather 
than regional divisions.  As we restructured the company 
along functional lines, and after careful review, we have 
streamlined the support staff at our Penticton manufacturing 
facility.  By focusing the activities of our Penticton facility 
on manufacturing, we have kept a small team of project 
managers, estimators and designers to support the 
manufacturing production.  

CANADA HEAD OFFICE
ToronTo, ontario, Canada

US HEAD OFFICE
Knoxville, Tennessee, USA

MANUFACTURINg  
FACIlITIES
eDmUnDSTon, new Brunswick, Canada
HeATH SPrinGS, South Carolina, USA
orilliA, ontario, Canada
PenTiCTon, British Columbia, Canada

SAlES OFFICES
BriSTol, Connecticut, USA
BUrlinGTon, ontario, Canada
CAlGAry, Alberta, Canada
eDmonTon, Alberta, Canada
eDmUnDSTon, new Brunswick, Canada
Knoxville, Tennessee, USA
monTreAl, Quebec, Canada
oTTAwA, ontario, Canada
SAn DieGo, California, USA
ToronTo, ontario, Canada
vAnCoUver, British Columbia, Canada
winniPeG, manitoba, Canada

PATTISON SIgN gROUP FACIlITIES

N o r t h

P a c i f i c

O c e a n

A r c t i c   O c e a n

North
Atlantic
Ocean

C  A  N  A  D  A

U  N  I  T  E  D 

S  T  A  T  E  S 

Bristol

San Diego

Calgary
Edmonton

Burlington

MontrealOttawa

Toronto

Vancouver

Winnipeg

Knoxville

Heath Springs

Orillia

Penticton
Edmundston
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What we now call the Senior Management Team is a 
group of twenty-one Directors, all reporting to one of the 
Functional VP’s in the Executive Team. From this group, 
seven were promoted from within, two were hired from 
outside the Company, and twelve were in positions of similar 
responsibility before we moved to the functional structure.

The accountability of the company is through quarterly 
meetings with the participation of the Executive Team of PSG 
and the Corporate Management of Jim Pattison Industries 
Ltd.  During these meetings, the Executive Team is required 
to report on economic, social and environmental indicators, 
along with specifically reporting on the Key Performance 
Indicators of the Sustainable Development Initiative of PSG.

The Executive Team at PSG remains stable, with positions 
usually filled by promotions from the pool of employees.  

CORPORATE GOvERNANCE 

In the last year of this reporting period, we have restructured the company by removing the notion of regions in our administrative 
structure and we have migrated to a functional structure.  Formerly structured by “Region”, we have recently restructured the 
company on a functional basis.  Thus, management personnel now have responsibilities of a sector in all units of the company, 
rather that only for units within a former “Region”.  An enterprise resource planning (ERP) business process management system 
has been implemented in this transition.

The Executive Team is now structured along functional divisions of the company, rather than by regional segmentation.  Members 
of the Executive Team now exercise their mandates and functions at a company-wide level.  The functional divisions of PSG are:

1.     sales and markeTing

2.    CusTomer experienCe (inCludes proJeCT managemenT, and serviCe & mainTenanCe)

3.    operaTions

4.    adminisTraTive – finanCe, legal, hr & iT

FUNCTIONAl DIVISIONS OF PSg
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With Head Offices in Toronto, Canada, and Knoxville, 
Tennessee, for its US operations, the governance of PSG is 
assured by an Executive Team, composed of the following 
members, who are all employees of the corporation: 

DON BElANgER 
President 
Edmundston, New Brunswick

MARCO CAlABRETTA-DUVAl 
executive vice President & Chief Financial officer 
Toronto, Ontario

ROBERT CORSETTI  
vice President operations 
Toronto, Ontario

JACqUE DUgUAy 
vice President  
Customer experience & legal Services 
Toronto, Ontario

JON HAlEy 
vice President Sales & marketing 
Atlanta, Georgia

RICk MACINA 
Senior vice President Business Development 
Toronto, Ontario

EXECUTIVE TEAM SENIOR MANAgEMENT TEAM  

The Senior Management Team now consists of various 
Directors responsible for leading the functional aspects 
across PSG, each responsible for a sub-function under 
the VPs of the Executive Team.  This includes delivering 
the required balance of operational excellence, product 
quality, responsiveness, customer service, and new product 
commercialization in a safe and collaborative working 
community.  With a mandate of ensuring excellent customer 
service, the Senior Management Team is structured along 
the four functional divisions of the company. Below you will 
find listed fourteen of the twenty-one directors who lead 
the key sectors of PSG.

SAlES AND MARkETINg

The Sales Directors are responsible for leading Sales Teams 
in various parts of the North American marketplace.  The 
objectives of the Sales Management Team are to develop 
a world-class sales organization by fostering existing 
customer relationships, creating new opportunities through 
our value-proposition, and implementing our go-to-market 
strategy to ensure continued growth for PSG.  In the current 
team, two of the four Sales Directors were in similar positions 
prior to the current reporting period, and the other two were 
promoted within PSG from other responsibilities. Under 
the Sales Team, we also have the Art Director, responsible 
for the team of designers across the company creating 
designs for our products, and the Client Services group who 
ensures our customers are properly integrated in our project 
management once we have secured their business. They all 
report to the VP Sales & Marketing and include: 

RANDy BARNARD  
Director of Sales Toronto and Burlington offices  
Toronto, Ontario

STéFANO DI gIROlAMO 
Director of Sales montreal and ottawa offices 
Montreal, Quebec

kEITH OTTAVIANO 
Director of Sales Strategic Accounts 
Knoxville, Tennessee

DARREN SPENST 
Sales Director western Sales offices 
Vancouver, British Columbia

1O
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CUSTOMER EXPERIENCE

The Customer Experience Team is responsible for ensuring 
our customers are satisfied with our products and services. 
There are two main sub-functions to this group: Project 
Management, and Customer Care & Brand Management. 
The Project Management teams work closely with the 
Sales and Operations teams to coordinate and manage 
all projects and ensure all are completed on time. They 
receive the orders from the Sales Team and make sure all the 
complexities of a signage project are taken care of smoothly 
and efficiently. The Customer Care & Brand Management 
team are responsible for the maintenance and service 
of all our maintenance and rental agreements, as well as 
responding to customers who require services to their 
signage elements. The Customer Experience Team includes:

lISE AUCOIN ST-ONgE 
Director Project management Canada 
Edmundston, New Brunswick

TONy BRyANT 
Director Project management US 
Knoxville, Tennessee

WENDy WEBB 
Director Customer Care & Brand management 
Knoxville, Tennessee

OPERATIONS

We have four Directors under the Operations function, each 
responsible for a specific operational sub-function. They 
are responsible for ensuring operational excellence at all 
levels, including estimation, technical design, procurement, 
manufacturing, installation, R&D and Technical Sales 
Support. All sub-functional teams ultimately report to one 
Director, who ensures best practices are shared and used to 
make our processes more efficient and thereby improve our 
time to market.  Our four Operations Directors include:

ADAM AMER (started in January of 2017) 
Director of Procurement and Strategic Sourcing 
Toronto, Ontario

kIM BRUMWEll 
Director of manufacturing 
Toronto, Ontario

JAMIE DAVIS 
Director of innovation  
Heath Springs, South Carolina

DANIEl lAPlANTE 
Director of estimation and Technical Design 
Edmundston, New Brunswick

ADMINISTRATION - FINANCE, lEgAl, HR & IT

The Administration - Finance, Legal, HR & IT Team has the mandate of protecting the financial, physical and information assets of 
the company and measuring the financial performance, while actively supporting the other functions within the organization. They 
are also responsible for ensuring our people – the most important asset of our company – are well taken care of and supported. 
The Team includes:

CHRISTIAN DUgUAy 
national Director iT 
Edmundston, New Brunswick

NATHAlIE gAgNON 
Human resources Director 
Toronto, Ontario

NADIA PAlMERINI 
Senior Director of Finance 
Toronto, Ontario
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AN OvERvIEw OF PATTISON SIGN GROUP

PSg HAS ROOTS 
DATINg BACk 
TO 19O4.

PSg HAS HEAD OFFICES 
IN TORONTO, 
CANADA, AND 
IN kNOXVIllE, 
TENNESSEE FOR ITS 
US OPERATIONS. 

THROUgH ITS lEASINg 
PROgRAM, PSg lEASES 
AND MAINTAINS  
OVER 2O,OOO SIgNS. 

PSg EMPlOyS  
OVER 825  
EMPlOyEES. 

PSg HAS FOUR MANUFACTURINg FACIlITIES,  
STRATEgICAlly lOCATED IN CANADA AND THE US  
TO SERVICE NORTH AMERICA. 

PSg HAS 12 SAlES 
OFFICES THROUgHOUT 
NORTH AMERICA. 

PSg HAS A NEW  
STATE-OF-THE-
ART ERP SySTEM  
TO BETTER SERVE  
OUR CUSTOMERS.

PSg IS ABlE TO 
OFFER SERVICES IN 
THREE lANgUAgES: 
ENglISH, FRENCH 
AND SPANISH.

PSg HAS TWO MANUFACTURINg FACIlITIES WITH 
ISO 9OO1:2OO8  CERTIFICATION  
AND ONE FACIlITy WITH 
OHSAS 18OOO CERTIFICATION.

PSg HAS OVER 3OO,OOO SqUARE FEET 
OF MANUFACTURINg FACIlITIES.
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OUR PARENT COmPANy

THE JIM PATTISON  
gROUP 

(2o16 daTa) 

sales: 
$9.1 billion

worldwide loCaTions:  
over 565

employees: 
over 41,ooo

HEADqUARTERED 
IN VANCOUVER, BRITISH 

COlUMBIA, THE JIM PATTISON 
gROUP FOCUSES ON THE 

AUTOMOTIVE, MEDIA, PACkAgINg, 
FOOD SAlES AND DISTRIBUTION, 

MAgAzINE DISTRIBUTION, 
ENTERTAINMENT, EXPORT AND 

FINANCIAl INDUSTRIES.  THE JIM 
PATTISON gROUP IS THE SECOND 

lARgEST PRIVATE COMPANy 
IN CANADA.
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A RICH HISTORy IN THE SIGN INdUSTRy
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E.L. Ruddy Co. Ltd.
is established in
Toronto, Ontario

Jim Pattison Industries 
Ltd. acquires Oregon Sign 
Company based out of the
US Pacific Northwest

Jim Pattison Industries Ltd. 
acquires Neon Products of 
Canada Ltd. and the sign
group is born

Jim Pattison Industries Ltd. 
acquires Martel-Stewart Ltd. 
and it becomes part
of the sign group

Claude Neon acquires
E.L. Ruddy to create
a new franchise

Neon Products of Western 
Canada Ltd. is established in 
Vancouver, BC

Neon Products of Canada Ltd. 
builds a new state-of-the-art 
manufacturing facility in Toronto, 
Ontario

Jim Pattison Industries Ltd. 
acquires Claude Neon and it 
becomes part of the sign group

Martel-Stewart Ltd.
is founded in
Winnipeg, Manitoba

Cummings Signs of
Canada Ltd. is established
in Brampton, Ontario

Jim Pattison Industries Ltd. 
acquires Heath Northwest 
based out of Washington and 
Oregon states, USA

Neon Products of Western 
Canada Ltd. changes its name 
and becomes known as Neon 
Products of Canada Ltd.

Claude Neon acquires the 
licence to produce neon and is 
founded in Montreal, Quebec

Enseignes Imperial Signs Ltd. 
is established in Edmundston,
New Brunswick

Jim Pattison Industries Ltd. 
acquires Cummings Signs of 
Canada Ltd. and it becomes 
part of the sign group
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Pattison Sign Group establishes 
a new US Headquarters in 
Knoxville, Tennessee

Pattison Sign Group  
implements a new  
state-or-the-art ERP system

Big Aluminum Letter Signs
is established in Orillia, Ontario

Jim Pattison Industries Ltd. 
sells Heath Northwest

Pattison Sign Group opens
a new manufacturing facility
in Penticton, BC

Pattison Sign Group acquires 
Davis Neon based out of Heath 
Springs, South Carolina

Pattison Sign Group  
publishes its third Corporate 
Sustainability Report

Cummings Signs of Canada 
Ltd., Martel-Stewart Ltd. 
and Claude Neon (Ontario) 
consolidate to form Neon 
Products, a division of Jim 
Pattison Industries Ltd.

Pattison Sign Group 
publishes its first Corporate 
Sustainability Report

Pattison Sign Group  
is restructured along  
functional lines

Neon Products, Claude Neon, 
Enseignes Imperial Signs 
Ltd. and Big Aluminum Letter 
Signs change their company 
names and become known as 
Pattison Sign Group

Jim Pattison Industries Ltd. 
acquires Enseignes Imperial 
Signs Ltd.

Pattison Sign Group acquires 
Maltese Signs based out of 
Atlanta, Georgia

Pattison Sign Group 
publishes its second Corporate 
Sustainability Report

wE HAvE A lONG ANd RICH HISTORy .  
wE ExPECT TO HAvE A lONG SUSTAINAblE FUTURE .
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OUR vISION
To be the leader in fulfilling our customers’ brand.

OUR COmmITmENT
To provide our customers with innovative branding products and services of the highest quality through the 
experience and creativity of our people and our pledge to sustainable development.

CORE vAlUES
PEOPlE
Our people make it possible for us to achieve excellence with our customers.  They are our number one asset.

CUSTOMER SATISFACTION
We are totally committed to exceed our customers’ expectations.

INTEgRITy
Truth and honesty are fundamental to who we are and how we conduct our business relationships.

qUAlITy
We are a recognized leader for quality and high environmental standards.

SUSTAINABlE DEVElOPMENT
When making decisions, we are committed to considering the long-term impacts they will have on the social, 
environmental and financial aspects of our business.
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PSG works with a diverse customer base of internationally recognized brands in many sectors of the economy.  We deliver projects 
to some of the largest, well-known companies in North America.  Through our international partnerships, we also have the ability 
to service global clients in Mexico and Puerto Rico.  Recently, through partnerships, limited in scope, we have been able to serve 
some of our customers in the European market. 

During the reporting period, we have signed new, and renewed, several long-term agreements with customers; and we have 
successfully rolled-out numerous customer rebranding projects.

AUTOMOTIVE 
bRIdGESTONE / FIRESTONE
bRP
bUmPER TO bUmPER
ENTERPRISE RENT-A-CAR
FORd
GENERAl mOTORS
GERbER COllISION & GlASS
HONdA
HyUNdAI
JAGUAR lANd ROvER
KIA
lExUS
mR . CAR wASH
PETERbIlT
PORSCHE
SERvICE KING
RUSH TRUCKS
TOyOTA
vOlKSwAGEN
vOlvO

BANkINg  
bb&T
CHASE bANK
mASS mUTUAl
mONEy mART
NATIONAl bANK
RbC

gOVERNMENTS 
CANAdA
vARIOUS NORTH 
   AmERICAN CITIES

HEAlTH CARE 
ASCENSION HEAlTH
CAROlINA HEAlTH CARE
CHIldREN’S HOSPITAl  
   OF PHIlAdElPHIA
HARTFORd HEAlTHCARE

HOTElS  
bEST wESTERN
CHOICE HOTElS INTERNATIONAl
dElTA
HIlTON HOTElS
mARRIOTT
SHERATON

PETROlEUM 
CIRClE K
HUSKy
IRvING
PETRO CANAdA
UlTRAmAR

RESTAURANTS 
A&w
bOSTON PIzzA
HUddlE HOUSE
KFC
mCdONAld’S RESTAURANTS  
   OF CANAdA
SlIm CHICKENS
STARbUCKS
ST . HUbERT RESTAURANTS
THE KEG RESTAURANTS
TIm HORTONS

RETAIl  
bEST bUy
COUCHE TARd/mAC’S
JEAN COUTU
lONdON dRUGS
lUSH FRESH HANdmAdE     
   COSmETICS
NORdSTROm’S
NORdSTROm RACK
PETCO
REITmANS
SAvE ON FOOdS
TARGET
wAl-mART CANAdA

SERVICE INDUSTRy 
CHARTwEll
dElOITTE
FEdEx
KPmG
PwC
RIPlEyS’
SUN lIFE

TElECOMMUNICATIONS 
bEll
CENTURy lINK
CHARTER COmmUNICATIONS
ROGERS
TElUS

OUR CUSTOmERS
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With an historical basis of over 100 years, PSG has seen 
and pioneered most major sign innovations for over a 
century.  With a customer-centric innovation approach, and 
a comprehensive Research and Development Department 
to keep us on the leading edge of the industry, we are 
continuously developing new concepts, notably in lighting, 
energy consumption and material durability to produce 
signs that consume less energy and have minimum impacts 
on the environment. 

PSG believes that success and sustainability are only possible 
through constant innovation.  It is this belief that has driven 
us to the forefront of visual communication technology and 
made us a leader in the industry.

RESEARCH AND 
DEVElOPMENT (R&D) 
At PSG, we do not spend on R&D; we invest in R&D.  
Our R&D Department keeps us on the leading edge of 
technical innovation, integrating significant benefits to our 
manufacturing processes and environmental performance.  
As a result, we integrate a wide range of manufacturing 
techniques to produce an impressive variety of finished 
products.

Our R&D Department has developed specialized materials, 
tooling, dies, assembly techniques, manufacturing systems 
and energy saving alternatives in an effort to deliver a finished 
product that exceeds expectations with regards to quality 
and sustainability.  As a result of PSG encouraging constant 
customer feedback, we have developed several new product 
lines which have helped highlight our customers’ brands in 
the marketplace.  From LED cost-saving energy initiatives, 
to providing our customers with the most environmentally-
friendly products, our R&D Team is an important enabler in 
reaching our sustainability objectives. 

A lEAdER IN THE SIGN INdUSTRy

PARTNERS
With a network of installers continuously evolving, PSG 
establishes quality partnerships throughout North America.  
We have some of the most strict installer policies in the 
industry, with stringent processes to make sure our partners 
meet rigorous guidelines.  Individual companies are screened 
on an on-going basis to ensure they possess the right 
equipment and knowledge to install or service any of our 
products.  Emphasis is placed on our subcontractors having 
a health and safety program that satisfies or surpasses our 
requirements; they are also required to submit an inspection 
report on each completed and installed project. 

Further, to ensure excellence in customer service, we have 
developed an Installer Network Management system where 
installers are rated according to several indicators: deadline 
fidelity, installation quality, accessibility, invoicing and 
pricing extras.

During the reporting period, after careful review and 
numerous site visits, we have developed agreements 
with subcontractors to supply us with specific, specialized 
components that are integrated in the signs that we 
manufacture.  The countries where we subcontract the 
supply of components are China, France and Mexico.

We are committed to continue to work with our partners 
regarding best practices that contribute to sustainability.

CUSTOMER SATISFACTION 
SURVEyS 
PSG has always focused on the needs of its customers.  
Our continuous interactions with our customers, whether 
through formal surveys, meetings, informal discussions 
and customer feedbacks on our products and services, 
provide key differentiators that allow us to innovate in our 
product offering and in the delivery of our services.  We are 
committed in continuing to regularly survey and consult our 
customer base in order to understand their changing needs, 
but also to be able to produce signs and provide services 
that meet sustainability requirements. 

2O
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FACIlITy BRANDINg

faCiliTy branding is The mosT CosT-effiCienT, environmenTally-friendly meThodology 
we have developed for CompleTe re-branding of faCiliTies.  using The exisTing 
building sTruCTure and envelope, faCiliTy branding inCorporaTes pre-fabriCaTed 
arChiTeCTural elemenTs and enTry Towers, all manufaCTured in our planTs,  
To ensure superior fiT and finish.  in-sTore environmenTs are Transformed  
wiTh digiTal signs, large formaT prinTing, CreaTive déCor and pop displays.

SIgN lEASINg PROgRAM  

a leader in The indusTry wiTh iTs leasing program, psg has an imporTanT porTfolio 
of signs on renTal or lease in norTh ameriCa; iT is The only program of iTs kind in 
The norTh ameriCan sign indusTry noT To use Third parTy finanCing.  we CurrenTly 
finanCe, adminisTer, mainTain and insure over 2o,ooo signs, using our proprieTary 
sofTware To manage The neTwork.  leasing offers many finanCial advanTages 
To our CusTomers, inCluding saving on CapiTal expendiTures, improved Cash flow, 
reduCed operaTions and mainTenanCe CosTs, and builT-in brand managemenT.
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ERP SySTEM
PSG has grown by acquisition, thus increasing our manufacturing capacity and our market shares.  The integration of newly 
acquired companies is always a challenge, who tend to continue to operate with their own systems and procedures.

In the last year of this reporting period, we have restructured the company by removing the notion of “Regions” in our 
administrative structure and we have migrated to a functional structure.  In this process, we implemented a state-of-the-art 
enterprise resource planning (ERP) operating system to integrate the various business processes in a single, company-wide database 
application and user interface.  In doing so, we are breaking down barriers between the operational silos that we inherited from 
our strong growth in the recent years.  By integrating the management systems of different units of the company, we will be more 
efficient in tackling the critical issues that we face.

The implementation phase of this new system required a great number of resources.  The organization was dedicated to bringing 
this system online successfully, which required the mobilization of several of our employees who dedicated 100% of their time on 
the implementation project over a period of approximately 18 months.

In the end, this major modification in our operations will enable us to better serve our customers.

‟
CommiTTing ourselves in making a differenCe 
Today by aCTing responsibly for The fuTure 
of our environmenT, our CommuniTies and 
our Company.”

anniCk laJoie  
hr CoordinaTor, edmundsTon

beCause of The psg sd iniTiaTive,  
we are…

TElECOMMUNICATION 
INFRASTRUCTURE 
Following a major multi-million dollar investment in IT and 
communication technologies, we are extensively doing 
videoconferencing in our business operations.  Relying on 
efficient videoconferencing equipment rather than having 
on-site meetings reduces costs for the company, while 
drastically reducing the carbon footprint of the business 
operations and reducing the travel obligations of our 
employees. 

CyBERSECURITy
PSG does not take the threat of cybersecurity lightly.  As any 
other organization, PSG is at risk of cybersecurity threats.  
We are continuously auditing and improving our networks 
and systems regarding the loss of data, along with securing 
customer and employee privacy.  We are committed to 
taking all necessary actions to minimize our exposure to 
cybersecurity risks.
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AwARdS

2O15 KNOxvIllE OFFICE KNOxvIllE HONdA PREmIER PARTNER AwARd
 KNOxvIllE OFFICE KNOxvIllE COvENANT HEAlTH FITTEST COmPANy CHAllENGE, 
   3Rd PlACE SmAll dIvISION
 mIKE HAll KNOxvIllE 2O15 CRAFTSmANSHIP AwARd, 
   CONSTRUCTION ASSOCIATION OF SOUTH FlORIdA

2O16 CINdy JONES KNOxvIllE wINNING FEmAlE, COvENANT HEAlTH KNOxvIllE 
   mARATHON CORPORATE CHAllENGE TEAm

2O14 lAURA bEARdSlEy KNOxvIllE JIm PATTISON GROUP PERSONAl ACHIEvEmENT AwARd
 ÉRIC bOSSÉ EdmUNdSTON EmPlOyEE OF THE yEAR AwARd (EdmUNdSTON)
 lISA dEl mEdICO TORONTO JIm PATTISON GROUP PERSONAl ACHIEvEmENT AwARd
 dARREN FIlIPENKO PENTICTON EmPlOyEE OF THE yEAR AwARd (PENTICTON)

2O15 ÉRIC bOSSÉ EdmUNdSTON JIm PATTISON GROUP PERSONAl ACHIEvEmENT AwARd
 dOUG HAmIlTON PENTICTON JIm PATTISON GROUP PERSONAl ACHIEvEmENT AwARd
 AURèlA mICHAUd EdmUNdSTON EmPlOyEE OF THE yEAR AwARd (EdmUNdSTON)

2O16 SARAH CHARlES TORONTO JIm PATTISON GROUP PERSONAl ACHIEvEmENT AwARd
 PATRICK RObERTS HEATH SPRINGS JIm PATTISON GROUP PERSONAl ACHIEvEmENT AwARd
 dARwIN HUFFmAN ORIllIA AwARd TO RECOGNIzE HIS lONG-TERm dEdICATION  
   TO THE HARvIE SETTlEmENT ROAd ClEAN UP

ORIllIA EmPlOyEE dARwIN HUFFmAN RECEIvES  
AN ENvIRONmENTAlly-FRIENdly bAmbOO PlAqUE  
TO RECOGNIzE HIS CONTRIbUTIONS TO ENvIRONmENTAl INITIATIvES 
FROm CINdy GONdER, AdmINSTRATIvE AGENT AT THE ORIllIA 
mANUFACTURING FACIlITy, IN THE PRESENCE OF PlANT mANAGER 
lARRy ANGOT (lEFT) ANd vP JACqUE dUGUAy (RIGHT)

PERSONAl AWARDS - INTERNAl 

AWARDS - EXTERNAl 
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PSG recognizes that corporations in general, not only in the 
sign industry, are affected by sustainability trends.  We take 
this very seriously and we strive to remain an industry leader 
on these issues.

At the corporate management level, we have a Vice 
President position specifically addressing sustainability 
issues.  We also have a Company Green Team, with the 
mandate to provide the continuous direction and define 
the specific actions to reach the objectives of the PSG 
Sustainable Development Initiative; members of the Green 
Team are champions of sustainable development and are 
accountable for the sustainable development actions and 
activities in their respective facilities and region.  At the 
local level, Local Green Teams have been structured, with 
the mandate to define and implement local initiatives to 
reach the objectives and achieve the results expected in our 
Sustainable Development Initiative.

In this context, there is a growing trend to design and 
manufacture signs with small ecological footprints, both 
at the manufacturing level (e.g. using materials that have 
sustainability characteristics) and the operational level 
(e.g. signs with low energy consumption).  The resulting 
opportunities concern the balance to achieve between 
economic and environmental considerations in designing 
and manufacturing our customers’ products.  We achieve this 
balance by being in constant communications and working 
with our customers and suppliers. 

On the other hand, PSG is part of supply chains of several 
global companies.  Most of these customers have their own 
sustainability requirements, which affect the design and the 
manufacturing of our signs.  Again we work in a proactive way 
with our customers to ensure that we remain ahead of the 
curve in regards to their sustainability requirements. 

The transportation of our products to the installation sites 
continue to be a concern as we implement sustainability 
principles in our operations.  We have developed a corporate 
culture of maximizing and optimizing loads when we ship 
products across the continent.  We also make production 
planning of our manufacturing facilities to minimize the 
distance of transportation of our products.  However, we 
have not yet engaged in a formal exercise to assess our 
transportation practices in regards to performance indicators.  
With the corporate commitment to further engage in 
sustainability principles, the transportation of our products 
to installation sites will be the object of further analysis. 

As a corporation, we subscribe to several externally 
developed charters or principles and we are member of 
several industry organizations and most Chambers of 
Commerce and economic development agencies where we 
have manufacturing facilities and offices.  We regularly assess 
our memberships and adherence to external charters and 
principles. Addressing our sustainability issues is a strong 
motivation for us to continue to work with our customers 
and to engage our employees.  Furthermore, it pushes us 
to be proactive in regards to knowledge and best practices 
to assure that we remain a leader in our sector and a good 
corporate citizen in general. 

OUR JOURNEy TO SUSTAINAblE dEvElOPmENT

‟
work regularly from home Thereby  
CuTTing my Carbon fooTprinT.”

domeniC ianni 
senior global sales exeCuTive, ToronTo

psg’s paperless workplaCe  
& erp allow me To…



25

CORPORATE SUSTAINABILITY REPORT -  2O16

gUIDINg PRINCIPlES OF 
THE PSg SUSTAINABlE 
DEVElOPMENT INITIATIVE 

• Commitment by the exeCutive and 
senior managemenT Teams of psg;

• Covers the triple bottom line of 
susTainable developmenT, namely 
eConomiC prosperiTy, soCial 
ConsideraTions and proTeCTion  
of The environmenT;

• aCCounTable To CusTomers, 
employees, CommuniTies and owner;

• builds on a foundation of honesty 
and inTegriTy To assure The 
CredibiliTy of The iniTiaTive;

• inCremental in sCope and in time; 
and,

• promotes employee engagement.

STAkEHOlDERS OF OUR SUSTAINABlE DEVElOPMENT 
INITIATIVE 

• Current and potential Customers;

• Current and prospeCtive employees;

• family of employees and the Communities where psg is present;

• publiC in general; and,

• owner.

OBJECTIVES OF OUR CSR  

• provide a framework to 
doCumenT The Triple boTTom 
line of psg (eConomiC, soCial and 
environmenTal performanCes);

• provide a framework to analyze 
The CurrenT praCTiCes aT psg, To 
idenTify areas for improvemenTs 
and To seT goals;

• inform The various sTakeholders 
of psg – CusTomers, employees, 
suppliers, CommuniTies, our owner;

• provide a meChanism to better 
address The ConCerns and needs 
of our CusTomers; and,

• allow psg to be a better, more 
informed, Corporate Citizen.
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‟
be more ConsCious of our everyday behavior 
and aCTions Towards our wasTe reduCTion 
iniTiaTives and our soCial and eConomiC 
responsibiliTies.”

nadia palmerini  
CorporaTe finanCe, ToronTo

psg sd iniTiaTive  
allows us To…

•	 InternatIonal	organIzatIon	for	StandardIzatIon	(ISo)

•	 CanadIan	StandardS	aSSoCIatIon	(CSa)

•	 UnderwrIterS	laboratorIeS	(Ul)

•	 InternatIonal	SIgn	aSSoCIatIon	(ISa)

•	 SIgn	aSSoCIatIon	of	Canada	(SaC)	and	ItS	provInCIal	branCheS

•	 employee	eqUIty	program

•	 workplaCe	hazardoUS	materIalS	InformatIon	SyStem	(whmIS)

•	 workplaCe	health,	Safety	and	CompenSatIon	CommISSIonS	(whSCC)	 
 (OR EqUIVAlENTS)

•	 ohSaS

•	 oCCUpatIonal	health	and	Safety	aCt

•	 Cor	CertIfICate	of	reCognItIon

•	 petroleUm	eqUIpment	InStItUte	(peI)

•	 CanadIan	weldIng	bUreaU

CHARTERS OR PRINCIPlES ADHERED By PSg: 
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GRI mATERIAl ASPECTS 

The GRI Material Aspects are those that reflect the organization’s economic, environmental and social impacts; or substantively 
influence the assessments and decisions of stakeholders.  Thus, using the GRI framework of reporting allows us to focus on material 
aspects that are important for PSG, and our stakeholders, through the process of reporting and the disclosure of significant 
indicators for the sustainability of the company.

The material aspects reported have been identified in our previous Corporate Sustainability Reports (2011 and 2013).  It is felt 
that these material aspects are still relevant as indicators for the sustainability of the company.  Moving forward with the GRI G4 
Guidelines, we intend to enhance our dialogue with our stakeholders and adjust, as needed and if relevant, the material aspects 
we will report on in the future. 

Designing and manufacturing signs that attract attention 
and that are visually pleasing, durable and energy efficient 
creates an important indirect economic benefit: helping 
businesses become successful with signs that attract 
customers.  The success of our customers reflects on the long 
term success and sustainability of our own company.  It is 
this mutual success that assures direct, indirect and induced 
economic benefits to the economies where we do business.

Our manufacturing facilities are significant employers 
in the communities where we are established.  Some 
manufacturing facilities, such as in Edmundston, Heath 
Springs and Penticton, are in the top three employers in 
their respective regions.  In the communities where we do 
business, and in particular in these three communities, our 
economic activities generate significant direct, indirect and 
induced economic impacts, making us one of the most 
important economic player in these regions.

While our main markets are signs and other facility branding 
elements purchased by customers, we also provide leasing 
options, thus allowing those interested customers to 
minimize their capital investments.  This is an indirect benefit 
that contributes to the success of our customers.

Economically, we have the ultimate goal of being financially 
successful and of bringing a reasonable return on investment 
to our owner, while remaining competitive in our industry.  
That is how sustainable companies succeed.  We intend to 
maintain this objective on the long term, and thus continue 
to satisfy the needs of our customers, who do business with 
a financially stable and sustainable company; to contribute 
to the prosperity of the communities where we do business; 
and to continue to provide competitive, dependable and 
professional services to our customers.

ECONOMIC
While most of the materials to manufacture signs are supplied 
by multinational corporations, we nonetheless generate 
significant direct economic benefits in the communities 
and jurisdictions where we operate.  By providing salaries 
and benefits to employees, by paying taxes, by purchasing 
a significant portion of our materials and other goods and 
services from local suppliers, we generate wealth in our 
communities of proximity.

Most of our hires are done locally, notably where we have 
manufacturing facilities and where we have significant 
operations and sales offices.  This is particularly important 
since three of our manufacturing facilities are in rural 
regions or small communities (Edmundston, Heath Springs 
and Penticton), while the fourth (Orillia) is also in a small 
community, but next to a large urban center (Toronto).  
Employing mostly local people enhances the quality of our 
presence in these communities, while having the benefit of 
employees who are proud to work at PSG.

As much as possible, we call upon local businesses, 
contractors and suppliers for products and services that 
we need and that can be supplied locally.  Specifically, we 
have a network of approximately 1200 subcontractors who 
complete our signs installations and maintenance in the 
field.  Not only do we receive great value in return, we also 
contribute in generating wealth in the communities where 
we do business.
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MARkET PRESENCE 

Because of the importance of the role we play in the local communities at our significant locations of operation, we strive to have 
a large proportion of our Executive Team hired from these local communities.

All PSG locations have hiring practices that tap into the local talent pool, both for manufacturing and for management personnel.  
With respect to the company’s management, all seven members on the Executive Team are from local communities where PSG is 
present, and six of them have been promoted to their current position from within the company.

These include paints and solvents for the manufacture of 
signs; and mainly waste oils and hydraulic fluids from the 
operation of our manufacturing equipment.  In all cases, 
we comply, and surpass, local regulations in the handling 
and in the recycling or disposal of our hazardous waste.  
Further, our facilities are equipped with specific rooms and 
ventilation systems for the storage of hazardous products 
and waste.

Our goal is to continue to be a model sign manufacturer 
where environmental issues are considered in the design and 
the manufacturing of signs.  We are committed to continue 
making our operations and products as environmentally 
responsible as possible.

Our sites, notably the manufacturing facilities, have a 
clean environment and they generally integrate well in the 
communities where we are present.  This minimizes the 
impact of our facilities on the landscape of our communities.  
For their part, our Sales Offices contribute to the economic 
activities in their communities.

ENVIRONMENTAl
At the operational level of our signs, we have made 
significant improvements in the design of signs that 
minimize energy consumption.  We are committed to work 
with our employees, our R&D Department, our suppliers 
and our customers to continue to reduce the ecological 
footprint of our signs, both in the manufacturing phase and 
the operational phase of the signs.

We are committed to optimize the usage of materials in the 
manufacturing of our signs, and to optimize the usage of 
consumer products in our operations.  In the manufacturing 
of signs, we work to reduce the material intensity by 
optimum design and waste reduction.  At the operational 
level, we have implemented environmentally-friendly 
business practices where consumer products made from 
recycled material are used when available, and we have 
recycling programs for all our waste in our facilities.

While most of our waste is non-hazardous, we do work with 
hazardous material and we generate some hazardous waste.  

PROPORTION OF EXECUTIVE 
TEAM (ET) HIRED FROM  
THE lOCAl COMMUNITy  
AT SIgNIFICANT lOCATIONS  
OF OPERATION 

Total number of employees in ET

Number of employees in ET  
from local communities 

CSR 2O11 CSR 2O13 CSR 2O16

Executive Team (ET)

0

1

2

3

4

5

6

7

8
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At this time, our objective is to reduce both our energy 
consumption and our GHG emissions.

Through our GHG emissions reporting, we have identified 
the types of energy consumed within the organization.  
Besides natural gas, propane and heating oil, we monitor 
the fuels consumed in vehicles which are owned or 
controlled by us.  Primary data on the consumption of 
energy, on a volume basis, are detailed in our GHG Inventory 
Reports; while conversion factors are EPA-based, and they 
are archived in the same report.

We do not currently have our own energy generating 
equipment, and we do not sell energy of any form.

ENERgy 

As a manufacturing company where most products 
consume energy and have an important material intensity, 
we are continuously innovating to produce signs that have 
low energy consumption, while reducing the material 
intensity.  Further, we are constantly looking for raw 
materials that are made from recycled materials or that can 
be recycled at the end of the useful life of the product.  This 
is achieved by working with our employees, notably our 
R&D Department, our suppliers and our customers.

At the business operations and manufacturing level, we have 
engaged in energy audits in our facilities and we have engaged 
in a company-wide project to measure our GHG emissions.  
We have identified, through a participatory approach with 
our Green Teams, lists of GHG sources in our facilities and 
offices, and we have made significant modifications to our 
accounting system to be able to better track data that will 
allow us to better monitor our GHG emissions.  

2O14
TOTAl:   
31 7O8 gJ

2O15 
TOTAl:   
26 631 gJ

2O16 
TOTAl:   
28 529 gJ

TOTAl FUEl CONSUMPTION FROM  
NON-RENEWABlE SOURCES

Natural Gas

Gasoline

Jet Kerosene

Heating Oil

Propane

Diesel

Natural Gas

Gasoline

Jet Kerosene

Heating Oil

Propane

Diesel

15 597 2014

2015

2016

10 292

12 037

5 380

4 763

2 669

6 128

3 498

2 836

6 283

1 993

3 684
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1 140
2 737
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1 450

Natural Gas

Gasoline

Jet Kerosene

Heating Oil

Propane

Diesel

15 597 2014

2015

2016

10 292

12 037

5 380

4 763

2 669

6 128

3 498

2 836

6 283

1 993

3 684

2 434
1 717

1 140
2 737

2 230
1 450

Natural Gas

Gasoline

Jet Kerosene

Heating Oil

Propane

Diesel

15 597 2014

2015

2016

10 292

12 037

5 380

4 763

2 669

6 128

3 498

2 836

6 283

1 993

3 684

2 434
1 717

1 140
2 737

2 230
1 450



30

PATTISON SIGN GROUP

TOTAl ENERgy CONSUMPTION

Non-Renewable Sources

Electricity

Total

EMISSIONS 

There is growing evidence that the climate is changing due 
to greenhouse gas (GHG) emissions from human activities.  
While we recognize that this is a global and complex 
problem, we also recognize that local actions must be made 
to reduce GHG emissions.  At PSG, we have engaged in a 
project where we are quantifying our GHG emissions from 
our manufacturing and business operations.  This project 
involves all manufacturing facilities and all Sales Offices. 

The initiative started with training sessions to the Executive 
Team, then to management and technical staff who are 
involved in identifying GHG sources.  With the guidance 
of an external advisor, we have identified and validated, 
through an employee participatory process and site visits, 
all GHG sources in our facilities and offices.  

We have also made significant modifications to our 
accounting system in order to efficiently track and measure 
data that will allow quantifying our GHG emissions on a 
continuous basis.  While GHG emission baselines are being 
established, our Green Team, with the help of all employees, 
is working on projects to reduce our GHG emissions.

The calendar year 2013 has been identified as the first year 
to quantify our carbon emissions, which provides a baseline 
on which we are working to reduce our carbon footprint.  
PSG is committed to continue to work on reducing its GHG 
emissions, both for immediate returns, but also to be ready 
for any eventual forms of emission caps or taxation.

2O13 2O14 2O15 2O16
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gREENHOUSE gAS EMISSIONS: DIRECT, ENERgy INDIRECT, INDIRECT AND TOTAl

Direct emissions: GHG sources owned and controlled by PSG

Energy indirect emissions: Emissions related to PSG’s activities, but where the emissions are from other entities not controlled 
by PSG (e.g. electricity consumption)

Indirect emissions: Emissions, other than energy indirect, which are a consequence of PSG’s activities, but arise from GHG 
sources that are not owned or controlled by PSG (e.g. emissions due to commercial airline traveling)

REFORMUlATION OF gHg INVENTORy REPORT OF 2O13: 
• Diesel (loader): moved from indirect emissions to direct emissions
• Gasoline for personal vehicles: moved from indirect emissions to direct emissions

In both cases, PSG can control these emissions; the reformulations increases PSG’s responsibilities in regards to GHG emissions.   
This reformulation does not affect the total GHG emissions reported in our GHG Inventory Report 2013.

Direct GHG emissions (Scope 1) 

Energy indirect GHG emissions (Scope 2) 

Indirect GHG emissions (Scope 3) 

Total GHG emissions 

2O13 2O14 2O15 2O16
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ENVIRONMENTAl COMPlIANCE 

We are proud to operate state-of-the-art manufacturing facilities, and we maintain offices that inspire professionalism.  These are 
more than images for us, they are a reflection of the type of company that we are.  In recent years, we have invested in our facilities 
to reduce their ecological footprints, while still providing safe and efficient workplace environments.  Notably, we invested in 
energy-efficient lighting upgrades, energy efficiency assessments and upgrades, videoconferencing infrastructure, safety audits 
and upgrades, and we have downsized some offices which did not have an optimum size.

Over the period covered by this report, PSG was not the object of any non-compliance with environmental laws or regulations.  
Thus, we did not receive monetary fines or non-monetary sanctions for non-compliance with environmental laws and regulations. 

TRANSPORT

Since we use third-party logistics companies to transport our signs to their installation sites, we do not control the whole 
value chain for the shipping of our products.  Thus, the transportation of signs is not part of the boundaries for this Corporate 
Sustainability Report.  Nonetheless, we feel that one of our next priorities to better assess our sustainability performance is to 
look closely at the transportation of our signs.

Our business operations, including our sales efforts, have significant impacts, both financial and in regards to GHG emissions, 
on our sustainability as a company.  Through our annual GHG Inventory Reports, we track the GHG emissions for the transport 
of our workforce for business operations and sales.  We have also implemented an efficient video-conferencing system that has 
significantly reduced our needs of traveling for our employees.

With manufacturing facilities and Sales Offices throughout North America, and with markets that span the continent, air travel 
constitutes a significant proportion of our GHG emissions (after our direct emissions, mostly due to energy consumption, and the 
indirect energy emissions from our purchases of electricity).  The following figure presents the evolution of our GHG emissions from 
the air travel of the workforce; these emissions include the GHG emissions from our shared corporate jet owned by PSG’s parent 
company. 

gHg EMISSIONS  
FOR AIR TRAVEl

GHG Emissions for Air Travel 
(in metric tons CO2eq)
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lABOR PRACTICE  
AND DECENT WORk 
Our employees are our greatest asset.  We are proud to say 
that we treat them well; and we are committed in continuing 
to do so.  Human Resources (HR) are managed locally in 
each of our manufacturing facilities and main offices, under 
the responsibility of our Vice President Customer Experience 
& Legal Services.  We constantly adjust our policies with the 
aim of providing similar HR practices and data monitoring 
approaches in all our facilities and offices.

With our recent restructuring of the corporation in functional 
divisions, it will be more conducive to apply uniform HR 
policies within the company.

EMPlOyMENT

A dedicated workforce leads to improved productivity, 
enhanced quality and innovation; these are important 
factors for the sustainability of a company.  Besides offering 
reasonable compensation packages (salaries, benefits, 
health plans, etc.), we have implemented several employee 
engagement initiatives (annual evaluation, regular 
meetings with all personnel, training, etc.) to enhance 
employee engagement in their work and in the company.  
This, we feel, explains the relatively low turn-over rates in our 
manufacturing and management personnel.

In general, the labor-management relations at PSG are 
good.  The fact that management positions are occupied 
by employees who grew within the company can explain 
these good relations.  Indeed, employees recognize that 
management personnel have a good understanding of their 
contributions to the company.

Three of our manufacturing facilities operate under collective 
bargaining, while the fourth, Heath Springs, operates under 
the state legislation of Right to Work.  We are not aware of 
any situations where the right to freedom of association and 
collective bargaining has been at significant risk.  We diligently 
treat all complaints and grievances in accordance with our 
collective agreements and policies, and with due respect of 
our employees.  We do not publicly disclose the number of 
complaints and grievances, if any, and the actions taken. 

We normally post job openings, both for manufacturing 
and management personnel, internally to allow for internal 
promotions and job mobility within our company.  We 
subscribe to diversity and equal opportunity in all our 
facilities and offices.  In the communities where cultural 
diversity is present, our workforce in these locations reflects 
this diversity.  Further, in this context, we offer equal 
remuneration packages for women and men.

The following Table provides a summary of our full time 
employment hires, by region, over the reporting period.

NEW, FUll TIME EMPlOyMENT HIRES, By REgION, 
DURINg THE REPORTINg PERIOD (2O14-16).

REgION yEAR TOTAl 
NUMBER

% OF 
WORkFORCE

CANAdA 

2O14 71 11%

2O15 9O 14%

2O16 97 14%

USA

2O14 23 13%

2O15 62 3O%

2O16 21 1O%

TOTAl

2O14 94 11%

2O15 152 18%

2O16 118 13%

Employment turnover rates can be influenced by several 
factors, some not under the control of the employer.  As a 
company, PSG makes all reasonable efforts to assure stability 
in its personnel, while maintaining a healthy turnover rate in 
our pool of employees.  For the period covered by this report, 
the turnover rates, as a function of regions, were as follows:

EMPlOyEE TURN-OVER RATE, By REgION, DURINg 
THE REPORTINg PERIOD (2O14-16). 

REgION yEAR % TURNOVER

CANAdA 

2O14 11%

2O15 14%

2O16 14%

USA

2O14 18%

2O15 15%

2O16 18%

TOTAl

2O14 13%

2O15 14%

2O16 14%
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OCCUPATIONAl HEAlTH AND SAFETy 

Beyond satisfying legal or regulatory obligations, we are committed to providing a safe and healthy workplace for our employees 
and visitors.  At the manufacturing level, we have established Joint Health and Safety Committees at all significant locations of 
the company.  We also provide safe work environments, appropriate tools, work protocols, health and safety manuals, and regular 
training regarding workplace occupational health and safety.  Workplace occupational health and safety are monitored locally in all 
our facilities.

All new employees receive training on health and safety requirements, along with our safe workplace environment protocols.

All regions with manufacturing facilities have a Joint Health and Safety Committee, which applies to all employees.  The composition 
of these committees is as follows:

‟
Talk abouT susTainabiliTy and be  
proaCTive abouT iT.”

holly Thubron 
qualiTy & safeTy CoordinaTor, penTiCTon

psg sd iniTiaTive  
allows us To…

REgION MEMBERS NO. MANAgEMENT (%) NON-MANAgEMENT (%)

EdmUNdSTON, Nb 1O 5O 5O

HEATH SPRINGS, SC 12 25 75

ORIllIA, ON 13 35 65

PENTICTON, bC 13 38 62

TORONTO, ON 11 45 55
          

In terms of accidents, lost days and fatalities, the following Table presents the overall performance during the reporting period: 

REgION lOSS TIME ACCIDENTS lOST DAyS OF WORk NON-lOSS TIME ACCIDENTS FATAlITIES

EdmUNdSTON, Nb 17 112O 31 O

ORIllIA, ON 2 35 15 O

PENTICTON, bC 3 11 28 O

HEATH SPRINGS, SC 9 15O 28 O
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SOCIETy

As a North American-based corporation, we follow business 
practices strongly grounded on ethical principles, notably 
as it relates to corruption, anti-competitive behavior, and 
marketing communications.  This is achieved through open 
and internally transparent management systems where 
individuals are accountable for their actions.

Our procurement practices follow the general business 
approaches on the North American continent.  Because of 
our relatively limited purchasing power, we can’t impose 
sustainability practices or metrics to our suppliers.  However, 
we have a growing trend to do business with suppliers who 
follow sustainable business practices.  We will continue to 
monitor our role in the development of a sustainable sign 
industry, and we will use our position to positively influence 
this development.

In a general sense, we work in partnership with local groups, 
organizations and institutions to improve the quality of life 
in the communities where we do business; this Corporate 
Sustainability Report lists some of the great actions and 
initiatives undertaken by our employees and the company.  
These actions tend to focus on supporting education and 
training institutions, not-for-profit groups related to poverty 
reduction, health research, and other worthy local/regional/
national causes. 

SOCIETy COMPlIANCE
As all responsible companies, our goal is to comply with 
all applicable laws, regulations, legislations and codes of 
conduct.  While ultimately this obligation rests on the Vice 
President Customer Experience & Legal Services to ensure 
compliance, all management staff are fully aware of their 
obligations in regards to ensuring that we fully comply 
with regulatory and legal obligations.  All non-compliance 
situations that are eventually raised, if any, are diligently 
investigated.

During the reporting period, PSG complied with all laws and 
regulations in every jurisdiction we operate.  Thus, PSG did 
not receive fines, nor did it receive non-monetary sanctions, 
for non-compliance with laws and regulations, with the 
exception of a small fine for having an invalid contractor’s 
license.  We have since validated the license and are now in 
compliance. 

Further, during the reporting period, PSG complied with all 
requirements, regulations and voluntary codes in matters 
protecting basic human rights and had therefore no 
incidents of discrimination nor did it experience incidents 
of violations involving the rights of all people, including 
indigenous people.  We did not have legal actions for anti-
competitive behavior, anti-trust, and monopoly compliance.

Finally, PSG was in compliance with all requirements, 
regulations and voluntary codes concerning product 
and service information and labelling; and PSG did not 
receive fines for not complying  with laws and regulations 
concerning the provision and use of products and services.
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Most of the materials to manufacture signs are supplied 
by multinational corporations (steel, aluminum, plastics, 
lighting, among others).  Nonetheless, we make all 
reasonable efforts to purchase goods, supplies and services 
from local vendors.  While this may be a small percentage 
of our operational costs, these local purchases make a 
difference for small shops, and local contractors.  As a 
corporation, we are committed to continue and to expand 
local purchases whenever possible.

COmmUNITy INvOlvEmENT 

From community economic development agencies, to 
fundraising initiatives, to participating in blood drives, 
PSG employees contribute in building the communities 
where we are present.  Their involvements in numerous 
charitable initiatives, committees and groups contributes in 
building strong and dynamic communities.  Below are a few 
examples of the great community activities our employees 
have been involved during the reporting period.

‟To Transfer my knowledge and abiliTies 
To The sTudenTs aT The universiTy; iT is a 
valorizing experienCe for me.”

ériC bossé 
TeChniCal designer, edmundsTon

TRAININg OF HIgHly qUAlIFIED PEOPlE (EDMUNDSTON)
In Edmundston, PSG contributes the expertise of its staff, on a pro bono basis, in the development of industrial design courses at 
the provincial community college, and in the teaching of an engineering design course at the local university, thus contributing in 
building the economic development capacity of the region through the training of highly qualified people.

i am proud To be able…
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ESSAy – ACADEMIC SCHOlARSHIP (kNOXVIllE) 
Our Knoxville office has developed an innovative approach to have the children of employees contribute to our Journey to 
Sustainable Development.  On an annual basis, the Knoxville Green Team offers a Think Green. Be Green Academic Scholarship for 
PSG employees, spouses and dependents.  The scholarship is self-supported through various fundraising activities sponsored by 
the Knoxville Green Team and private contributions.  Through a sustainability related essay competition, the winner is selected by 
an independent committee.

In 2015, on the topic “Gandhi said: « You must be the change you wish to see in the world».  What change do you wish to be?”, a 
US$2000 scholarship was awarded to a student who wrote an essay on the topic of renewable energy.

In 2016, the winning essay also received a US$2000 scholarship for an essay on the recycling of water bottles, under the topic 
“Describe a solution you would propose to improve or resolve an Economic, Environmental or Social issue within your community”.

It is also worthy to note that the primary fundraiser for this scholarships is the annual Pattison/University of Tennessee Tailgate Event.

ACADEMIC SCHOlARSHIP (EDMUNDSTON)
Our Edmundston facility offers an academic scholarship to a student enrolled in Technical Drafting at the local campus of the New 
Brunswick Community College.  At $3000 per year, for three years, this helps in softening the end of the months for the deserving 
student.

IOC OlyMPIC RINgS SIgN, MONTREAl  
The IOC’s Olympic Rings sign was designed, manufactured and installed by PSG, as a gift to the Canadian Olympic House in Montreal, 
Canada.  The sign was designed to be as uncluttered as possible, while projecting the iconic rings outward against the Montreal skyline.

Following a recent rules modifications at the International Olympic Committee, Montreal is the first city that can use the Olympic 
symbol, as a single entity, for non-commercial usage and without another logo, with the authorization of the IOC.  Built in our 
Edmundston facility, the sign has been permanently installed in its location, 100 meters (over 300 feet) above the streetscape in 
downtown Montreal.
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kNOXVIllE - HABITAT FOR HUMANITy HOME BUIlDS
Our Knoxville Office has an impressive record of Habitat for Humanity Home Builds.  Our previous CSR highlighted two homes built 
by our Knoxville employees and their spouses.  During this reporting period, we are proud to report that our Knoxville Office was 
pleased to participate, with other community partners, to complete two Habitat for Humanity Home Builds, in 2014 and in 2015 
for two deserving families.  Through the generous volunteer efforts of our PSG families, a monetary contribution from PSG and all 
the sweat equity hours of the recipient families, there are now two beautiful new houses in the Knoxville community which serve 
as home to two wonderful families.

EDMUNDSTON – gRAND DéFI PIERRE lAVOIE
Established in Eastern Canada, the mission of the “Grand Défi Pierre Lavoie” is to encourage young people to adopt healthy life 
habits.  One of the main funding event for the Grand Défi is a 1000 km (625 miles) bicycle ride, where individuals, organizations, 
corporations cycle to raise money that is reinvested in schools and communities to raise the awareness of healthy lifestyles in young 
people.  In 2016, our Edmundston facility, and its employees, 
played a significant role in the success of the event.  Indeed, PSG 
sponsored a vehicle that followed the cyclists in their journey, 
while several PSG employees of our Edmundston facility cycled 
the 1000 km to raise funds.  Of the more than $20,000 raised 
by the PSG Team, $11,000 will be distributed to the Foundation 
Pierre Lavoie to fund research on rare genetic diseases, as well 
as supporting many programs promoting healthy lifestyles and 
physical activities for children in schools.  The remaining funds, 
over $9,000, were awarded to a local school to construct and 
install play modules on the school property, allowing children, as 
well as the community, to stay healthy through physical activities.
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HEATH SPRINgS AND 
kNOXVIllE – TENNESSEE 
THEATER
The Knoxville Office and the Heath Springs production 
facility participated, along with other Knoxville 
community partners, in a project to refresh the 
iconic Tennessee Theater marquee and sign.  This 
project included not only cosmetic upgrades, but 
environmental and economic efficiencies through 
technical updates.  This entire project was truly a 
community effort, in which PSG provided project 
management, production support and a monetary 
contribution. 

All lOCATIONS – FUNDRAISINg AND COMMUNITy DRIVES
At all of our locations, PSG employees are engaged in numerous fundraising activities and community drives.  Whether it is to raise 
funds; to provide food at home or at school; to provide clothing, personal care products, or shelter; to provide toys or books; to give 
blood; to support health research; to provide animal shelter; our employees proudly participate in raising significant funds, year 
after year, that benefit the people in need in the communities where we are present.

As an example of such efforts, the Edmundston Social Committee concentrates its activities to support one charity every year.  In 
2016, the charity “Keep our Children Warm” was chosen to benefit from the generosity of the PSG employees.  In the cold region of 
Eastern Canada, where winter temperatures usually maintain well below the freezing point for several months, this charity provides 
winter clothing and boots to children that are less fortunate in the region.

Movember is also well appreciated by our employees.  Through the leadership of our Toronto office, PSG employees participate in 
this annual fundraising activity where mustaches are grown during the month of November, with the objective to raise funds for 
charitable organizations.  The Movember fundraising supports initiatives related to men’s health, primarily for prostate cancer and 
male mental health.

‟
very rewarding as i have The opporTuniTy To 
work TogeTher wiTh my Coworkers To improve 
The fuTure of our Company, our CusTomers and 
The CommuniTies in whiCh we operaTe.”

sTevie webb 
area manager, knoxville

my parTiCipaTion in The psg sd 
iniTiaTive is…
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THINk glOBAlly; ACT lOCAlly  
Sometimes, it is the small actions that make a difference.  Here is a sample of some of the activities, organized by our employees in 
our main facilities, that make a difference for those who benefit from them.

EDMUNDSTON •  ManageMent is involved in various post-secondary education  
ANd ECONOmIC dEvElOPmENT COmmITTEES IN THE NORTHwEST REGION  
OF THE PROvINCE OF NEw bRUNSwICK

•  ManageMent was highly involved in the planning and  
FUNdRAISING FOR A NEw 21 mIllION $ COmmUNITy AmPHITHEATER  
FOR THE REGION

•  the edMundston facility has upgraded its air conditioning systeM,  
wHICH IS mORE EFFICIENT ANd CONSUmES lESS ENERGy

-

TORONTO •  the toronto office has Made significant reductions in printing 
dOCUmENTS, wITH SAvINGS OF 5 K$ PER mONTH, ANd REdUCTION  
OF PAPER USAGE

•  Battery disposal prograM
-

ORIllIA •  orillia: annual spring cleaning of a local road
•  Kids annual christMas party
-

PENTICTON •  the safety record of 35o days without loss tiMe accidents is Beneficial 
FOR THE EmPlOyEES, bUT AlSO FOR THE REGION SINCE SUCH RECORd lOwERS  
THE INSURANCE PREmIUmS IN THE REGION

-

HEATH SPRINgS •  assistance in disaster relief following Major flooding in south  
CAROlINA IN 2O15

-

kNOXVIllE •  Monthly newsletter, the GREEN UP KNOxvIllE, FOCUSEd ON SUSTAINAblE 
dEvElOPmENT ACTIvITIES

•  contriBution to the uoft renewing acadeMic coMMitMent scholarship
•  healthy office pot lucK lunch
•  lunch & learn events where professionals are invited to speaK on 

SUSTAINAbIlITy ISSUES, wITH A PARTICUlAR EmPHASIS ON HEAlTHy lIvING
•  pedoMeter challenges, where over a one weeK period, steps are  

COUNTEd TO wIN A GIFT CARd
•  hiKing for eMployees and faMily
•  ASSISTANCE IN dISASTER RElIEF FOllOwING mAJOR FIRES IN TENNESSEE IN 2O16
•  psg eMployees help young students through the tennessee state 

SCHOlARSHIP mENTOR PROGRAm
•  randoM acts of flowers, where repurposed floral arrangeMents  

ARE mAdE ANd dISTRIbUTEd TO PATIENTS IN HOSPITAlS ANd NURSING HOmES
-

404O
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PSG is committed to sustainable development and we 
are making conscientious efforts to reduce the ecological 
footprint of our manufacturing and business operations, 
and in the design of our signage products.

For economic and environmental reasons, notably in 
regards to climate change, there is a global trend towards 
low energy consumption equipment.  In providing energy 
efficient signs, without loss of visual quality, we have worked 
on sign design and have made the shift towards LED 
technology for practically all our signs.  We continuously 
work with LED manufacturers, along with our customers, to 
identify the best possible product configurations to provide 
quality, efficient lighting in the signs we manufacture. 

In our continuous efforts to develop and proactively adopt 
industry best practice standards across our operations, 
rather than simply comply with regulations, we follow 
the requirements of various US States that have enacted 
provisions of the Interstate Mercury Education and 
Reduction Clearinghouse (IMERC) model legislation. 

PSG recognizes the global trend towards reducing green-
house gas emissions to curb the effects of climate change.  
This will affect the way we generate electricity, the way we 
consume energy, the way we produce goods and services, 
the way we travel and transport goods, among others.  We 
have engaged in a company-wide project to assess our 
energy consumption and our carbon emissions and we are 
committed to working to reduce both of them. 

Through a continuous improvement approach, our admi-
nistrative processes have been shifting from paper-based to 
electronic-based.  This reduces the need to print documents, 
thus saving on the consumption of products, reducing 
greenhouse gas emissions, and simply put, being more 
efficient.  Further, our printers are, by default, set to black 
and white, and double-sided printing.  Color printing is 
done by taking a specific actions.

PSG currently has recycling programs for aluminum, steel, 
copper, wood, plastics, paint, oil, cardboard and paper; we 
use low VOC paints; and we have developed procedures, 
which include a Bulb Eater tube disposal system, for 
mercury disposal.  We also follow regulations and industry 
best practices to dispose of all our waste streams, including 
transformers, ballast, wood, and others.  When possible, 
such as for wood products, employees have first access, for 
personal usage, to the material being disposed or sent to 
industrial recycling facilities.

For our business operations, we use products made from 
post-consumer recycled material (paper, printer cartridges, 
etc.) when available.  Similarly, all office waste that can be 
recycled (computers, electronic equipment, paper, printer 
cartridges, etc.) are disposed accordingly.

OUR RElATIONSHIP wITH THE ENvIRONmENT

‟
shows JusT how CommiTTed we are To our 
Carbon fooTprinT and ConTinually Trying 
To improve how we operaTe as a Company.”

ed maCkle 
senior naTional sales exeCuTive, knoxville

The faCT ThaT we self-reporT 
our susTainabiliTy resulTs…
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HEATH SPRINgS AND EDMUNDSTON – ENERgy CONSUMPTION
Thermoforming ovens are a major component in the forming of plastics to 
produce signs; these ovens consume large quantities of energy.  In a recent 
overhaul projects, the Heath Springs and Edmundston facilities, working 
with their respective local electricity utility, made significant modifications 
to the operations (integration of new technologies and more efficient 
scheduling of the operations of the thermoforming ovens) which resulted 
in significant savings of our electricity costs, as well as much improved 
performances in production and a reduction in the loss of non-conforming 
plastic parts.

FlUORESCENT lAMP RECyClINg
Fluorescent lamps can have an environmental impact if not disposed 
properly, notably because of the presence of mercury.  On the other hand, 
fluorescent lamps contain materials that have value, notably copper and 
aluminum.  Through the service of nationally recognized organizations, 
in 2016, we have recycled, and properly disposed, over 7 200 kg (nearly 
16 000 pounds) of fluorescent lamps.

 

‟
i have beCome more knowledgeable in The 
Term “susTainabiliTy”; i ThoughT iT only 
applied To The environmenT.”

Cindy gonder 
adminisTraTive agenT, orillia

i am proud of The psg sd 
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Since embarking on our Sustainability Journey, PSG has 
voluntarily published two Corporate Sustainability Reports 
(CSR), in 2011 and 2013.  Based on the recognized Global 
Reporting Initiative (GRI) G3 Framework, these reports 
each covered two years of our company’s sustainable 
development activities. 

The reporting period for this third Corporate Sustainability 
Report (CSR), prepared under the GRI G4 Guidelines, covers 
the calendar years of 2014, 2015 and 2016, i.e. from January 
2014 to December 2016; this period corresponds to a three 
year period since the publication of our last CSR.  For future 
CSR, we are still committed to a two year cycle for reporting 
on our corporate sustainability. 

Except for a small adjustment resulting in a re-distribution 
of direct and indirect GHG emissions in the CSR 2013 
(without affecting the total GHG emissions of the company), 
re-statements have not been made in this CSR 2016.  The 
scope, boundaries and measurement methods in the 
preparation of the CSR 2016 are the same as our previous 
reports; thus there has been no changes in the scope and 
aspect boundaries for this report. 

The Corporate Sustainability Report is a major initiative of 
our Green Team.  In fulfilling its mandate, the Green Team 
determined the guiding principles of the Sustainable 
Development Initiative, the stakeholders of the initiative 
and the priority actions.  The Green Team is composed of 
members, with representation from all regions, equal gender 
representation, and with members working in practically 
every level of the company. 

The data and information needed to prepare the Corporate 
Sustainability Report is measured and compiled from 
different sources.  Quantitative data is measured through 
formal tracking systems (such as labor related or financial 
data), or from surveys to our various facilities on specific data 
that is not formally tracked, notably for the various stories 
in the report.  Qualitative data is compiled from surveys 
to our various facilities and offices, and through our Green 
Team members.  Moving forward, we are continuing to 
implement processes to better formally track all data that is 
relevant to the sustainability of the company. 

The process for defining the content of the Corporate 
Sustainability Report was initiated at the level of the Company 
Green Team.  With the assistance of the external Sustainable 
Development Advisor, the Company Green Team confirmed 
that the GRI G4 Guidelines were the most appropriate 
approach to document the sustainability issues at PSG. 

Thus, this CSR was prepared by maximizing the usage of 
internal resources, with the assistance of a Sustainable 
Development Advisor, rather than calling upon external 
consultants who would have prepared a report without 
building the corporate knowledge base and with limited 
participation by PSG employees. 

Consultation of our stakeholders is important, with a 
particular emphasis on our customers.  Since we tend to 
have a relatively small customer base, we develop close 
working relationships that can span decades.  Through these 
relationships, and as our global partners also evolve on the 
basis of sustainability principles, we cover these issues on 
a practically continuous basis.  We also tend to engage 
with our customers, and potential customers, during 
trade shows and meetings, where innovations are often 
discussed.  As we move forward, we will further engage with 
our stakeholders to assess and adjust our areas of focus in 
regards to sustainability issues.  In the next reporting period, 
with our Company Green Team, assisted by the Local Green 
Teams, we will enhance the dialogue with our stakeholders, 
notably to better identify the GRI materiality aspects that are 
important to them. 

The boundaries of the report have been set where PSG 
has direct control; they thus include the four owned 
manufacturing facilities, along with our Sales Offices in North 
America.  While PSG has built a strong network of partners 
and has made significant efforts to create the necessary 
tools to properly manage this network of installation, service 
and manufacturing sub-contractors by implementing 
strict manufacturing and in-field protocols and guidelines, 
these important partners remain sub-contractors.  They 
are not part of the company and as a result PSG does not 
have an ultimate direct control on them.  Similarly, once a 
sign element is installed on a customer’s premise, PSG has 
no control on the operation of the sign.  Therefore, the 
boundaries for this Corporate Sustainability Report do not 
include installation and service crews and the operations of 
signs, or any manufacturing completed by agents.  It is felt 
that the boundaries chosen represent the most significant 
sustainability issues under the direct control of PSG. 

PREPARING OUR  
CORPORATE SUSTAINAbIlITy REPORT
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gENERAl STANDARD DISClOSURES

STRATEgy AND ANAlySIS
G4-1 Statements from most senior decision-maker 4, 5

ORgANIzATIONAl PROFIlE
G4-3 Name of the organization 7
G4-4 Primary brands, products and services 7
G4-5 Location of the organization’s headquarters 8, 10, 12
G4-6 Countries with significant operations 8, 10, 12
G4-7 Nature of ownership and legal form 7, 13
G4-8 Market served 7, 8, 12, 19
G4-9 Scale of the organization 10, 11, 12, 27
G4-10 Employees by employment type, gender and region 12
G4-11 Percentage of employees covered by collective bargaining agreements 33
G4-12 Description of the supply chain 20
G4-13 Significant changes during the reporting period 7, 8
G4-14 Implementation of the precautionary principle 20, 24, 41
G4-15 External initiatives that the organization endorses 24, 26
G4-16 Significant memberships in industry and business associations 24, 26

IDENTIFIED MATERIAl ASPECTS AND BOUNDARIES
G4-17 Entities included in the consolidated financialstatements 7
G4-18 Process for defining the report content 3, 43
G4-19 Materials Aspects identified 27, 43
G4-20 Aspect Boundaries within the organization 43
G4-21 Aspect Boundaries outside the organization 43
G4-22 Restatements of information provided in previous reports 31, 43
G4-23 Significant changes in the Scope and Aspect Boundaries 43

STAkEHOlDER ENgAgEMENT
G4-24 Stakeholder groups engaged 25
G4-25 Identification and selection of stakeholders 25, 43
G4-26 Approach to stakeholder engagement and frequency 6, 20, 27, 43
G4-27 Key topics and concerns raised through stakeholder engagement and response 20, 24, 41

REPORT PROFIlE
G4-28 Reporting period 3, 5, 6, 43
G4-29 Date of most recent previous report 3, 6, 43
G4-30 Reporting Cycle 6, 43
G4-31 Contact point for questions regarding the report 2
G4-32 GRI Content Index 44
G4-33 External verification of the report 3
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gOVERNANCE
G4-34 Governance structure 9, 10

ETHICS AND INTEgRITy
G4-56 Values, principles, standards and norms of behaviors 17

SPECIFIC STANDARD DISClOSURES

ECONOMIC
G4-DMA1 Aspect: Market Presence – Management Approach 28
G4-EC6 Proportion of Senior Management hired from the local community 28

ENVIRONMENTAl
G4-DMA2 Aspect: Energy – Management Approach 20, 24, 29, 30, 41
G4-EN3 Energy consumption within the organization 29, 30
G4-DMA3 Aspect: Emissions – Management Approach 20, 30, 41
G4-EN15 Direct greenhouse gas (GHG) emissions (Scope 1) 31
G4-EN16 Energy indirect greenhouse gas (GHG) emissions (Scope 2) 31
G4-EN17 Other indirect greenhouse gas (GHG) emissions (Scope 3) 31
G4-DMA4 Aspect: Compliance – Management Approach 22, 32
G4-EN29 Fines and sanctions for non-compliance with environmental regulations 32
G4-DMA5 Transport – Management Approach 24, 32
G4-EN30 Impact of transporting products and members of the workforce 32

lABOR PRACTICE AND DECENT WORk
G4-DMA6 Aspect: Employment – Management Approach 33
G4-LA1 New employee hires and employee turnover 33
G4-DMA7 Aspect: Occupational Health and Safety – Management Approach 34
G4-LA5 Composition of total workforce in joint health and safety committees 34
G4-LA6 Injuries, occupational diseases, lost days, and work-related fatalities 34

SOCIETy
G4-DMA8 Aspect: Compliance – Management Approach 35
G4-SO8 Fines and sanctions for non-compliance with laws and regulations 35
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